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4307 

M.Com. (PREVIOUS) EXAMINATION, 2019 

BUSINESS ADMINISTRATION 

Paper – II 

MARKETING MANAGEMENT  

Time: Three Hours 

Maximum Marks: 100 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj 50 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 50] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 30] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nks iz’unks iz’unks iz’unks iz’u dhft,A izR;sd iz’u dk mŸkj 300 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M[k.M[k.M[k.M    & v& v& v& v 

Q.1 (i) Define Marketing Management. 

  foi.ku izca/ku dks ifjHkkf"kr dhft,A 

 (ii) Define Marketing Organisation.  

 foi.ku laxBu dks ifjHkkf"kr dhft,A 

 (iii) Give two characteristics of marketing environment. 

  foi.ku okrkoj.k dh nks fo’ks"krk,¡ crkb;sA 

 (iv) Give two benefits of market segmentation. 

  ckt+kj foHkfDrdj.k ds nks ykHk crkb,A 

 (v) What is Standardisation? 

  izekihdj.k D;k gS\ 

 (vi) Define sales forecasting. 

  fcØh iwokZuqeku dks ifjHkkf"kr dhft,A 

 (vii) Define Market Penetration Price Policy. 

  ckt+kj izos’kd ewY; uhfr dks ifjHkkf"kr dhft,A 

 (viii) Differentiate between Wholeseller and Retailer. 

  Fkksd O;kikjh ,oa [kqnjk foØsrkvksa esa varj crkb;sA 

 (ix) Explain Buying motives. 

  Ø; & izsj.kk;sa le>kb;sA 

 (x) What do you mean by Consumer Behaviour? 

  miHkksDrk O;ogkj ls vki D;k le>rs gSa\ 
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PART – B @ @ @ @ [k.M[k.M[k.M[k.M    & & & & cccc    
UNIT –I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 Differentiate old and new concept of marketing.  

 foi.ku dh iqjkuh ,oa ubZ vo/kkj.kk esa fHkérk dhft,A 

Q.3 Explain different types of organisation. 

 laxBu ds fofHkUu izdkj le>kb;sA 

UNIT –II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.4 Explain the major component of Marketing Environment. 

 foi.ku okrkj.k ds izeq[k la?kVdkas dks le>kb,A 

Q.5 Discuss basis of market segmentation.  

 ckt+kj foHkfDrdj.k ds vk/kkj dk o.kZu dhft,A 

UNIT –III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.6 Explain the importance of Sales Forecasting. 

 fcØh iwokZuqeku ds egRo dks le>kb,A 

Q.7 Explain the steps in Product Development process.   

 mRikn fodkl izfØ;k ds pj.k le>kb;sA 

UNIT –IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.8 Describe the factors affecting pricing decision. 

 dher fu/kkZj.k dks izHkkfor djus okys ?kVdksa dk o.kZu dhft;sA 

Q.9 Discuss the types of channels.  

 forj.k pSuyksa ds izdkj dk o.kZu dhft,A 

UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.10 Explain in brief the different techniques of studying the consumer behaviour. 

 miHkksDrk O;ogkj ds v/;;u djus dh fofHké rduhdksa dks la{ksi eas le>kb;sA 

Q.11 Explain Marketing Information system.  

 foi.ku lwpuk iz.kkyh dks le>kb;sA 
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PART – C @ @ @ @ [k.M[k.M[k.M[k.M    & & & & llll 

Q.12 Define marketing management and give its significance. 

 foi.ku izca/ku dh ifjHkk"kk ,oa egRo crkb,A 

Q.13 Evaluate the various basis of market segmentation. 

 foi.ku [k.Mdj.k ds fofHké vk/kkjksa dk ewY;kadu dhft,A 

Q.14 Discuss the concept of Product life cycle. Evaluate its importance in marketing.  

 ^mRikn thou pØ^ ds fopkj dks le>kb;sA foi.ku esa bldh egÙkk dk ewY;kadu dhft,A 

Q.15 Explain the nature and importance of price decision in Marketing mix. 

 foi.ku lafeJ esa dher fu.kZ;ksa dk LoHkko o egÙkk le>kb,A 

Q.16 Write short notes on – 

 (a) Marketing Research 

 (b) Consumer Buying Behaviour   

 mijksDr ij y?kq fVIi.kh fyf[k, & 

 (a) foi.ku vuqla/kku 

 (b) miHkksDrk [kjhnkjh O;ogkj 
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